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Abstract  

The study indicated that the level of employee happiness at Crazy company, a company that produces order 
made wedding ceremonies, was significantly higher than average. We also researched unique initiatives of the 

company in order to show how to provide emotive experience as a company. We applied STAR framework that 

analyzes STAR elements as emotional excitement (Sense), enhancement of knowledge (Think), enlargement of 

action (Act), and extension of relationship (Relate) to emotive experience level of three hundred and twenty 

employees who supported fifty seven wedding ceremonies. As a result, we were able to reveal one of the styles in 

emotive creation business management. 
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